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Tapestry Segmentation Area Profile
LifeMode Groups

Prepared by Len Becker

    

 

  

Place: 1779267 Wauconda Village, IL    

Tapestry LifeMode Groups 2006 Households 2006 Population

Number Percent Index Number Percent Index

Total 4,568 100.0% 12,417 100.0%

 
L1. High Society 2,338 51.2% 410 6,861 55.3% 401

     01 Top Rung 0 0.0% 0 0 0.0% 0

     02 Suburban Splendor 678 14.8% 866 2,086 16.8% 851

     03 Connoisseurs 0 0.0% 0 0 0.0% 0

     04 Boomburbs 263 5.8% 267 844 6.8% 270

     05 Wealthy Seaboard Suburbs 0 0.0% 0 0 0.0% 0

     06 Sophisticated Squires 1,397 30.6% 1143 3,931 31.7% 1037

     07 Exurbanites 0 0.0% 0 0 0.0% 0

L2. Upscale Avenues 1,156 25.3% 183 2,980 24.0% 175

     09 Urban Chic 0 0.0% 0 0 0.0% 0

     10 Pleasant-Ville 0 0.0% 0 0 0.0% 0

     11 Pacific Heights 0 0.0% 0 0 0.0% 0

     13 In Style 729 16.0% 643 1,595 12.8% 558

     16 Enterprising Professionals 0 0.0% 0 0 0.0% 0

     17 Green Acres 0 0.0% 0 0 0.0% 0

     18 Cozy and Comfortable 427 9.3% 330 1,385 11.2% 395

L3. Metropolis 394 8.6% 161 730 5.9% 110

     20 City Lights 0 0.0% 0 0 0.0% 0

     22 Metropolitans 394 8.6% 727 730 5.9% 592

     45 City Strivers 0 0.0% 0 0 0.0% 0

     51 Metro City Edge 0 0.0% 0 0 0.0% 0

     54 Urban Rows 0 0.0% 0 0 0.0% 0

     62 Modest Income Homes 0 0.0% 0 0 0.0% 0

L4. Solo Acts 0 0.0% 0 0 0.0% 0

     08 Laptops and Lattes 0 0.0% 0 0 0.0% 0

     23 Trendsetters 0 0.0% 0 0 0.0% 0

     27 Metro Renters 0 0.0% 0 0 0.0% 0

     36 Old and Newcomers 0 0.0% 0 0 0.0% 0

     39 Young and Restless 0 0.0% 0 0 0.0% 0

L5. Senior Styles 0 0.0% 0 0 0.0% 0

     14 Prosperous Empty Nesters 0 0.0% 0 0 0.0% 0

     15 Silver and Gold 0 0.0% 0 0 0.0% 0

     29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0

     30 Retirement Communities 0 0.0% 0 0 0.0% 0

     43 The Elders 0 0.0% 0 0 0.0% 0

     49 Senior Sun Seekers 0 0.0% 0 0 0.0% 0

     50 Heartland Communities 0 0.0% 0 0 0.0% 0

     57 Simple Living 0 0.0% 0 0 0.0% 0

     65 Social Security Set 0 0.0% 0 0 0.0% 0

L6. Scholars & Patriots 0 0.0% 0 0 0.0% 0

     40 Military Proximity 0 0.0% 0 0 0.0% 0

     55 College Towns 0 0.0% 0 0 0.0% 0

     63 Dorms to Diplomas 0 0.0% 0 0 0.0% 0

Source:  ESRI
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Tapestry Segmentation Area Profile
LifeMode Groups
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Place: 1779267 Wauconda Village, IL    

Tapestry LifeMode Groups 2006 Households 2006 Population

Number Percent Index Number Percent Index

Total 4,568 100.0% 12,417 100.0%

 
L7. High Hopes 0 0.0% 0 0 0.0% 0

     28 Aspiring Young Families 0 0.0% 0 0 0.0% 0

     48 Great Expectations 0 0.0% 0 0 0.0% 0

L8. Global Roots 0 0.0% 0 0 0.0% 0

     35 International Marketplace 0 0.0% 0 0 0.0% 0

     38 Industrious Urban Fringe 0 0.0% 0 0 0.0% 0

     44 Urban Melting Pot 0 0.0% 0 0 0.0% 0

     47 Las Casas 0 0.0% 0 0 0.0% 0

     52 Inner City Tenants 0 0.0% 0 0 0.0% 0

     58 NeWest Residents 0 0.0% 0 0 0.0% 0

     60 City Dimensions 0 0.0% 0 0 0.0% 0

     61 High Rise Renters 0 0.0% 0 0 0.0% 0

L9. Family Portrait 0 0.0% 0 0 0.0% 0

     12 Up and Coming Families 0 0.0% 0 0 0.0% 0

     19 Milk and Cookies 0 0.0% 0 0 0.0% 0

     21 Urban Villages 0 0.0% 0 0 0.0% 0

     59 Southwestern Families 0 0.0% 0 0 0.0% 0

     64 City Commons 0 0.0% 0 0 0.0% 0

L10. Traditional Living 680 14.9% 168 1,846 14.9% 177

     24 Main Street, USA 680 14.9% 569 1,846 14.9% 585

     32 Rustbelt Traditions 0 0.0% 0 0 0.0% 0

     33 Midlife Junction 0 0.0% 0 0 0.0% 0

     34 Family Foundations 0 0.0% 0 0 0.0% 0

L11. Factories & Farms 0 0.0% 0 0 0.0% 0

     25 Salt of the Earth 0 0.0% 0 0 0.0% 0

     37 Prairie Living 0 0.0% 0 0 0.0% 0

     42 Southern Satellites 0 0.0% 0 0 0.0% 0

     53 Home Town 0 0.0% 0 0 0.0% 0

     56 Rural Bypasses 0 0.0% 0 0 0.0% 0

L12. American Quilt 0 0.0% 0 0 0.0% 0

     26 Midland Crowd 0 0.0% 0 0 0.0% 0

     31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0

     41 Crossroads 0 0.0% 0 0 0.0% 0

     46 Rooted Rural 0 0.0% 0 0 0.0% 0

     66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note:  This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The Index is a 
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by 
segment. An index of 100 is the U.S. average. Tapestry segment descriptions can be found at http://www.esri.com/library/whitepapers/pdfs/community-
tapestry.pdf

Source:  ESRI

http://www.esri.com/bao
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Place: 1779267 Wauconda Village, IL    

Tapestry Urbanization Groups 2006 Households 2006 Population

Number Percent Index Number Percent Index

Total 4,568 100.0% 12,417 100.0%

 
U1. Principal Urban Centers I 0 0.0% 0 0 0.0% 0

     08 Laptops and Lattes 0 0.0% 0 0 0.0% 0

     11 Pacific Heights 0 0.0% 0 0 0.0% 0

     20 City Lights 0 0.0% 0 0 0.0% 0

     21 Urban Villages 0 0.0% 0 0 0.0% 0

     23 Trendsetters 0 0.0% 0 0 0.0% 0

     27 Metro Renters 0 0.0% 0 0 0.0% 0

     35 International Marketplace 0 0.0% 0 0 0.0% 0

     44 Urban Melting Pot 0 0.0% 0 0 0.0% 0

U2. Principal Urban Centers II 0 0.0% 0 0 0.0% 0

     45 City Strivers 0 0.0% 0 0 0.0% 0

     47 Las Casas 0 0.0% 0 0 0.0% 0

     54 Urban Rows 0 0.0% 0 0 0.0% 0

     58 NeWest Residents 0 0.0% 0 0 0.0% 0

     61 High Rise Renters 0 0.0% 0 0 0.0% 0

     64 City Commons 0 0.0% 0 0 0.0% 0

     65 Social Security Set 0 0.0% 0 0 0.0% 0

U3. Metro Cities I 394 8.6% 76 730 5.9% 51

     01 Top Rung 0 0.0% 0 0 0.0% 0

     03 Connoisseurs 0 0.0% 0 0 0.0% 0

     05 Wealthy Seaboard Suburbs 0 0.0% 0 0 0.0% 0

     09 Urban Chic 0 0.0% 0 0 0.0% 0

     10 Pleasant-Ville 0 0.0% 0 0 0.0% 0

     16 Enterprising Professionals 0 0.0% 0 0 0.0% 0

     19 Milk and Cookies 0 0.0% 0 0 0.0% 0

     22 Metropolitans 394 8.6% 727 730 5.9% 592

U4. Metro Cities II 0 0.0% 0 0 0.0% 0

     28 Aspiring Young Families 0 0.0% 0 0 0.0% 0

     30 Retirement Communities 0 0.0% 0 0 0.0% 0

     34 Family Foundations 0 0.0% 0 0 0.0% 0

     36 Old and Newcomers 0 0.0% 0 0 0.0% 0

     39 Young and Restless 0 0.0% 0 0 0.0% 0

     52 Inner City Tenants 0 0.0% 0 0 0.0% 0

     60 City Dimensions 0 0.0% 0 0 0.0% 0

     63 Dorms to Diplomas 0 0.0% 0 0 0.0% 0

U5. Urban Outskirts I 943 20.6% 189 2,690 21.7% 191

     04 Boomburbs 263 5.8% 267 844 6.8% 270

     24 Main Street, USA 680 14.9% 569 1,846 14.9% 585

     32 Rustbelt Traditions 0 0.0% 0 0 0.0% 0

     38 Industrious Urban Fringe 0 0.0% 0 0 0.0% 0

     48 Great Expectations 0 0.0% 0 0 0.0% 0

Source:  ESRI

http://www.esri.com/bao
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Tapestry Segmentation Area Profile
Urbanization Groups
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Place: 1779267 Wauconda Village, IL    

Tapestry Urbanization Groups 2006 Households 2006 Population

Number Percent Index Number Percent Index

Total 4,568 100.0% 12,417 100.0%

 
U6. Urban Outskirts II 0 0.0% 0 0 0.0% 0

     51 Metro City Edge 0 0.0% 0 0 0.0% 0

     55 College Towns 0 0.0% 0 0 0.0% 0

     57 Simple Living 0 0.0% 0 0 0.0% 0

     59 Southwestern Families 0 0.0% 0 0 0.0% 0

     62 Modest Income Homes 0 0.0% 0 0 0.0% 0

U7. Suburban Periphery I 2,804 61.4% 401 7,612 61.3% 387

     02 Suburban Splendor 678 14.8% 866 2,086 16.8% 851

     06 Sophisticated Squires 1,397 30.6% 1143 3,931 31.7% 1037

     07 Exurbanites 0 0.0% 0 0 0.0% 0

     12 Up and Coming Families 0 0.0% 0 0 0.0% 0

     13 In Style 729 16.0% 643 1,595 12.8% 558

     14 Prosperous Empty Nesters 0 0.0% 0 0 0.0% 0

     15 Silver and Gold 0 0.0% 0 0 0.0% 0

U8. Suburban Periphery II 427 9.3% 96 1,385 11.2% 122

     18 Cozy and Comfortable 427 9.3% 330 1,385 11.2% 395

     29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0

     33 Midlife Junction 0 0.0% 0 0 0.0% 0

     40 Military Proximity 0 0.0% 0 0 0.0% 0

     43 The Elders 0 0.0% 0 0 0.0% 0

     53 Home Town 0 0.0% 0 0 0.0% 0

U9. Small Towns 0 0.0% 0 0 0.0% 0

     41 Crossroads 0 0.0% 0 0 0.0% 0

     49 Senior Sun Seekers 0 0.0% 0 0 0.0% 0

     50 Heartland Communities 0 0.0% 0 0 0.0% 0

U10. Rural I 0 0.0% 0 0 0.0% 0

     17 Green Acres 0 0.0% 0 0 0.0% 0

     25 Salt of the Earth 0 0.0% 0 0 0.0% 0

     26 Midland Crowd 0 0.0% 0 0 0.0% 0

     31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0

U11. Rural II 0 0.0% 0 0 0.0% 0

     37 Prairie Living 0 0.0% 0 0 0.0% 0

     42 Southern Satellites 0 0.0% 0 0 0.0% 0

     46 Rooted Rural 0 0.0% 0 0 0.0% 0

     56 Rural Bypasses 0 0.0% 0 0 0.0% 0

     66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note:  This report identifies neighborhood segments in the area, and describes the settlement density of the immediate neighborhood. The Index is a 
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by 
segment. An index of 100 is the U.S. average. Tapestry segment descriptions can be found at http://www.esri.com/library/whitepapers/pdfs/community-
tapestry.pdf

Source:  ESRI

http://www.esri.com/bao
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Place: 1779267 Wauconda Village, IL    

Tapestry Indexes by Households Tapestry Indexes by Population
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Place: 1779267 Wauconda Village, IL    

Top Twenty Tapestry Segments

Households U.S. Households

Cumulative Cumulative

Rank Tapestry Segment Percent Percent Percent Percent Index

1 06. Sophisticated Squires 30.6% 30.6% 2.7% 2.7% 1143

2 13. In Style 16.0% 46.6% 2.5% 5.2% 643

3 24. Main Street, USA 14.9% 61.5% 2.6% 7.8% 569

4 02. Suburban Splendor 14.8% 76.3% 1.7% 9.5% 866

5 18. Cozy and Comfortable 9.3% 85.6% 2.8% 12.3% 330

Subtotal 85.6% 12.3%

6 22. Metropolitans 8.6% 94.2% 1.2% 13.5% 727

7 04. Boomburbs 5.8% 100.0% 2.2% 15.7% 267

Total 100.0% 15.7% 638

 
Top Ten Tapestry Segments

Site vs. U.S.

 Site
 U.S.

04. Boomburbs

22. Metropolitans

18. Cozy and Comfortable

02. Suburban Splendor

24. Main Street, USA

13. In Style

06. Sophisticated Squires

0.0 5.0 10.0 15.0 20.0 25.0 30.0 35.0

Percent of Households by Tapestry Segment

Source:  ESRI

http://www.esri.com/bao
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  Place: 1779267 Wauconda Village, IL

2000 Total Population 9,448
  2000 Group Quarters 115
2006 Total Population 12,417
2011 Total Population 13,811
  2006 - 2011 Annual Rate 2.15%

 
2000 Households 3,611
  2000 Average Household Size 2.58
2006 Households 4,568
  2006 Average Household Size 2.7
2011 Households 5,038
  2011 Average Household Size 2.72
  2006 - 2011 Annual Rate 1.98%
2000 Families 2,405
  2000 Average Family Size 3.16
2006 Families 3,144
  2006 Average Family Size 3.24
2011 Families 3,406
  2011 Average Family Size 3.3
  2006 - 2011 Annual Rate 1.61%

 
2000 Housing Units 3,822
     Owner Occupied Housing Units 76.1%
     Renter Occupied Housing Units 18.4%
     Vacant Housing Units 5.5%
2006 Housing Units 4,851
     Owner Occupied Housing Units 79.9%
     Renter Occupied Housing Units 14.2%
     Vacant Housing Units 5.8%
2011 Housing Units 5,331
     Owner Occupied Housing Units 80.1%
     Renter Occupied Housing Units 14.4%
     Vacant Housing Units 5.5%

 
 Median Household Income
            2000 $57,577
            2006 $73,297
            2011 $84,185
 Median Home Value
            2000 $151,181
            2006 $263,455
            2011 $332,667
 Per Capita Income
            2000 $26,355
            2006 $33,794
            2011 $40,725
 Median Age
            2000 35.8
            2006 39.7
            2011 40.5

Data Note:  Household population includes persons not residing in group quarters. Average Household Size is the household population divided by total households. 
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption. Per Capita Income represents the income received 
by all persons aged 15 years and over divided by total population. Detail may not sum to totals due to rounding.

Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2006 and 2011.

http://www.esri.com/bao
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  Place: 1779267 Wauconda Village, IL

2000 Households by Income
Household Income Base 3,584
   < $15,000 8.4%
   $15,000 - $24,999 10.0%
   $25,000 - $34,999 7.9%
   $35,000 - $49,999 16.2%
   $50,000 - $74,999 25.9%
   $75,000 - $99,999 15.5%
   $100,000 - $149,999 10.6%
   $150,000 - $199,999 3.5%

    $200,000+ 2.1%
 Average Household Income $66,630

 2006 Households by Income
 Household Income Base 4,567
    < $15,000 6.4%
    $15,000 - $24,999 5.8%
    $25,000 - $34,999 6.9%
    $35,000 - $49,999 10.9%
    $50,000 - $74,999 20.9%
    $75,000 - $99,999 20.1%
    $100,000 - $149,999 17.8%
    $150,000 - $199,999 5.4%
    $200,000+ 5.6%
 Average Household Income $91,102

 2011 Households by Income
 Household Income Base 5,037
    < $15,000 5.2%
    $15,000 - $24,999 4.7%
    $25,000 - $34,999 5.9%
    $35,000 - $49,999 8.2%
    $50,000 - $74,999 18.4%
    $75,000 - $99,999 17.1%
    $100,000 - $149,999 24.7%
    $150,000 - $199,999 6.9%
    $200,000+ 8.9%
 Average Household Income $110,673

 2000 Owner Occupied HUs by Value
 Total 2,874
    <$50,000 4.8%
    $50,000 - 99,999 11.8%
    $100,000 - 149,999 32.6%
    $150,000 - 199,999 26.5%
    $200,000 - $299,999 18.0%
    $300,000 - 499,999 6.1%
    $500,000 - 999,999 0.3%
    $1,000,000+ 0.0%
 Average Home Value $165,848

 2000 Specified Renter Occupied HUs by Contract Rent
 Total 734
    With Cash Rent 96.7%
    No Cash Rent 3.3%
 Median Rent $720
 Average Rent $715

Data Note:  Income represents the preceding year, expressed in current dollars. Household income includes wage and salary earnings, interest, dividends, net rents, 
pensions, SSI and welfare payments, child support and alimony. Specified Renter Occupied HUs exclude houses on 10+ acres. Average Rent excludes units paying no 
cash rent.

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2006 and 2011.

http://www.esri.com/bao
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  Place: 1779267 Wauconda Village, IL

2000 Population by Age  
Total 9,448
  0 - 4 7.5%
  5 - 9 7.3%
  10 - 14 6.6%
  15 - 19 5.7%
  20 - 24 5.2%
  25 - 34 15.9%
  35 - 44 20.0%
  45 - 54 12.5%
  55 - 64 8.0%
  65 - 74 6.0%
  75 - 84 3.8%
  85+ 1.6%

   18+ 74.9%

 
 2006 Population by Age
 Total 12,415
   0 - 4 6.7%
   5 - 9 7.1%
   10 - 14 7.5%
   15 - 19 6.0%
   20 - 24 4.5%
   25 - 34 11.4%
   35 - 44 17.2%
   45 - 54 16.6%
   55 - 64 11.1%
   65 - 74 6.0%
   75 - 84 4.2%
   85+ 1.6%
   18+ 75.0%

 
 2011 Population by Age
 Total 13,810
   0 - 4 6.6%
   5 - 9 6.7%
   10 - 14 7.7%
   15 - 19 6.7%
   20 - 24 4.4%
   25 - 34 10.3%
   35 - 44 14.6%
   45 - 54 19.0%
   55 - 64 11.7%
   65 - 74 6.6%
   75 - 84 3.9%
   85+ 1.8%
   18+ 75.0%

 
 2000 Population by Sex
    Males 50.5%
    Females 49.5%

 2006 Population by Sex
    Males 50.8%
    Females 49.2%

 2011 Population by Sex
    Males 51.1%
    Females 48.9%

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2006 and 2011.

http://www.esri.com/bao
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  Place: 1779267 Wauconda Village, IL

2000 Population by Race/Ethnicity  
  Total 9,448
    White Alone 90.2%
    Black Alone 0.4%
    American Indian Alone 0.3%
    Asian or Pacific Islander Alone 1.8%
    Some Other Race Alone 6.4%
    Two or More Races 0.9%
  Hispanic Origin 11.9%
  Diversity Index 35.6

 
 2006 Population by Race/Ethnicity
   Total 12,416
     White Alone 88.9%
     Black Alone 0.6%
     American Indian Alone 0.4%
     Asian or Pacific Islander Alone 2.2%
     Some Other Race Alone 6.9%
     Two or More Races 1.1%
   Hispanic Origin 14.1%
   Diversity Index 40.2

 
 2011 Population by Race/Ethnicity
   Total 13,811
     White Alone 85.7%
     Black Alone 0.7%
     American Indian Alone 0.5%
     Asian or Pacific Islander Alone 2.8%
     Some Other Race Alone 8.9%
     Two or More Races 1.3%
   Hispanic Origin 18.3%
   Diversity Index 48.5

 
2000 Population 3+ by School Enrollment
Total 8,977
   Enrolled in Nursery/Preschool 2.5%
   Enrolled in Kindergarten 1.4%
   Enrolled in Grade 1-8 11.6%
   Enrolled in Grade 9-12 4.6%
   Enrolled in College 3.7%
   Enrolled in Grad/Prof School 1.0%
   Not Enrolled in School 75.2%

 
 2000 Population 25+ by Educational Attainment
 Total 6,498
    Less than 9th Grade 5.1%
    9th - 12th Grade, No Diploma 8.3%
    High School Graduate 32.0%
    Some College, No Degree 24.8%
    Associate Degree 5.8%
    Bachelor's Degree 18.1%
    Master's/Prof/Doctorate Degree 5.9%

Data Note:  Persons of Hispanic Origin may be of any race. The Diversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2006 and 2011.

http://www.esri.com/bao
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  Place: 1779267 Wauconda Village, IL

2000 Population 15+ by Sex and Marital 
Status
Total 7,397
   Females 49.7%
     Never Married 8.0%
     Married, not Separated 29.0%
     Married, Separated 0.8%
     Widowed 5.2%
     Divorced 6.7%
   Males 50.3%
     Never Married 13.4%
     Married, not Separated 30.2%
     Married, Separated 1.0%
     Widowed 0.4%
     Divorced 5.2%

 
2000 Population 16+ by Employment Status
Total 7,292
   In Labor Force 75.3%
     Civilian Employed 72.4%
     Civilian Unemployed 2.8%
     In Armed Forces 0.0%
   Not in Labor Force 24.7%

 
 2006 Civilian Population 16+ in Labor Force
         Civilian Employed 94.6%
         Civilian Unemployed 5.4%

 
 2011 Civilian Population 16+ in Labor Force
         Civilian Employed 95.0%
         Civilian Unemployed 5.0%

 
 2000 Females 16+ by Employment Status and Age of Children
 Total 3,583
    Own Children < 6 Only 10.0%
      Employed/in Armed Forces 6.7%
      Unemployed 0.0%
      Not in Labor Force 3.3%
    Own Children < 6 and 6-17 Only 5.1%
      Employed/in Armed Forces 2.7%
      Unemployed 0.5%
      Not in Labor Force 1.9%
    Own Children 6-17 Only 20.3%
      Employed/in Armed Forces 16.8%
      Unemployed 0.2%
      Not in Labor Force 3.4%
    No Own Children < 18 64.5%
      Employed/in Armed Forces 39.4%
      Unemployed 0.7%
      Not in Labor Force 24.4%

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2006.
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  Place: 1779267 Wauconda Village, IL

2006 Employed Population 16+ by Industry
  Total 6,846
      Agriculture/Mining 0.7%
      Construction 13.3%
      Manufacturing 12.8%
      Wholesale Trade 6.5%
      Retail Trade 11.7%
      Transportation/Utilities 4.6%
      Information 2.3%
      Finance/Insurance/Real Estate 7.5%
      Services 38.9%
      Public Administration 1.6%

 2006 Employed Population 16+ by Occupation
   Total 6,844
       White Collar 60.7%
         Management/Business/Financial 14.0%
         Professional 17.6%
         Sales 14.3%
         Administrative Support 14.8%
       Services 13.5%
       Blue Collar 25.8%
         Farming/Forestry/Fishing 0.2%
         Construction/Extraction 10.8%
         Installation/Maintenance/Repair 3.7%
         Production 4.7%
         Transportation/Material Moving 6.4%

2000 Workers 16+ by Means of Transportation to Work
Total 5,176
   Drove Alone - Car, Truck, or Van 82.3%
   Carpooled - Car, Truck, or Van 10.9%
   Public Transportation 1.3%
   Walked 1.5%
   Other Means 1.4%
   Worked at Home 2.6%

 2000 Workers 16+ by Travel Time to Work
 Total 5,176
    Did Not Work at Home 97.4%
      Less than 5 minutes 3.2%
      5 to 9 minutes 11.6%
      10 to 19 minutes 19.4%
      20 to 24 minutes 9.6%
      25 to 34 minutes 17.5%
      35 to 44 minutes 13.5%
      45 to 59 minutes 11.1%
      60 to 89 minutes 7.9%
      90 or more minutes 3.7%
    Worked at Home 2.6%
 Average Travel Time to Work (in min) 30.9

 2000 Households by Vehicles Available
 Total 3,608
    None 6.1%
    1 31.4%
    2 45.9%
    3 12.7%
    4 2.7%
    5+ 1.2%
 Average Number of Vehicles Available 1.8

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2006 and 2011.
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  Place: 1779267 Wauconda Village, IL

2000 Households by Type  
Total 3,611
  Family Households 66.6%
    Married-couple Family 54.2%
      With Related Children 27.5%
    Other Family (No Spouse) 12.4%
      With Related Children 7.1%
  Nonfamily Households 33.4%
    Householder Living Alone 27.4%
    Householder Not Living Alone 6.0%

 
 Households with Related Children 34.6%
 Households with Persons 65+ 20.6%

 
 2000 Households by Size
 Total 3,611
   1 Person Household 27.4%
   2 Person Household 32.3%
   3 Person Household 15.0%
   4 Person Household 14.2%
   5 Person Household 7.0%
   6 Person Household 2.2%
   7+ Person Household 2.0%

 
 2000 Households by Year Householder Moved In
 Total 3,608
   Moved in 1999 to March 2000 13.5%
   Moved in 1995 to 1998 34.3%
   Moved in 1990 to 1994 25.6%
   Moved in 1980 to 1989 13.1%
   Moved in 1970 to 1979 4.8%
   Moved in 1969 or Earlier 8.7%
 Median Year Householder Moved In 1995

 
2000 Housing Units by Units in Structure
Total 3,835
  1, Detached 66.6%
  1, Attached 7.8%
  2 2.4%
  3 or 4 5.6%
  5 to 9 6.0%
  10 to 19 2.3%
  20+ 2.6%
  Mobile Home 6.7%
  Other 0.0%

 
 2000 Housing Units by Year Structure Built
 Total 3,835
   1999 to March 2000 2.4%
   1995 to 1998 11.2%
   1990 to 1994 20.9%
   1980 to 1989 11.7%
   1970 to 1979 11.0%
   1969 or Earlier 42.9%
 Median Year Structure Built 1976

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing.
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  Place: 1779267 Wauconda Village, IL

Top 3 Tapestry Segments

1. Sophisticated Squires
2. In Style
3. Main Street, USA

2006 Consumer Spending  shows the amount spent on a variety of goods and services by households that reside in the market 
area. Expenditures are shown by broad budget categories that are not mutually exclusive. Consumer spending does not equal 
business revenue.
Apparel & Services: Total $ $11,773,785
     Average Spent $2,577.45
     Spending Potential Index 95
Computers & Accessories: Total $ $1,573,711
     Average Spent $344.51
     Spending Potential Index 134
Education: Total $ $7,040,004
     Average Spent $1,541.16
     Spending Potential Index 136

 Entertainment/Recreation: Total $ $19,778,522
      Average Spent $4,329.80
      Spending Potential Index 131
 Food at Home: Total $ $27,086,424
      Average Spent $5,929.60
      Spending Potential Index 121
 Food Away from Home: Total $ $19,268,981
      Average Spent $4,218.25
      Spending Potential Index 126
 Health Care: Total $ $19,882,053
      Average Spent $4,352.46
      Spending Potential Index 118
 HH Furnishings & Equipment: Total $ $11,868,756
      Average Spent $2,598.24
      Spending Potential Index 118
 Investments: Total $ $33,070,465
      Average Spent $7,239.59
      Spending Potential Index 155
 Retail Goods: Total $ $141,814,379
      Average Spent $31,045.18
      Spending Potential Index 119
 Shelter: Total $ $87,580,143
      Average Spent $19,172.54
      Spending Potential Index 134
 TV/Video/Sound Equipment: Total $ $6,188,921
      Average Spent $1,354.84
      Spending Potential Index 124
 Travel: Total $ $11,162,651
      Average Spent $2,443.66
      Spending Potential Index 137
 Vehicle Maintenance & Repairs: Total $ $6,183,005
      Average Spent $1,353.55
      Spending Potential Index 126

Data Note:  The Spending Potential Index represents the amount spent in the area relative to a national average of 100.

Source:  Expenditure data are derived from the 2001, 2002 and 2003 Consumer Expenditure Surveys, Bureau of Labor Statistics. ESRI 
forecasts for 2006 and 2011.
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Place: 1779267 Wauconda Village, IL    

Top Tapestry Segments: Demographic Summary 2006 2011
         Sophisticated Squires 30.6% Population 12,417 13,811
         In Style 16.0% Households 4,568 5,038
         Main Street, USA 14.9% Families 3,144 3,406
         Suburban Splendor 14.8% Median Age 39.7 40.5
         Cozy and Comfortable 9.3% Median Household Income $73,297 $84,185

Spending Average
Potential Amount

Index Spent Total

Apparel and Services 95 $2,577.45 $11,773,785
   Men's 101 $522.37 $2,386,170
   Women's 87 $810.67 $3,703,137
   Children's 108 $482.21 $2,202,745
   Footwear 51 $251.84 $1,150,407
   Watches & Jewelry 140 $261.01 $1,192,275

   Apparel Products and Services1 169 $249.35 $1,139,051

Computer
   Computers and Hardware for Home Use 134 $302.22 $1,380,552
   Software and Accessories for Home Use 134 $42.29 $193,159

Entertainment & Recreation 131 $4,329.80 $19,778,522
   Fees and Admissions 145 $885.20 $4,043,588

      Membership Fees for Clubs2 146 $238.57 $1,089,794

      Fees for Participant Sports, excl. Trips 142 $161.32 $736,891
      Admission to Movie/Theatre/Opera/Ballet 137 $202.36 $924,385
      Admission to Sporting Events, excl. Trips 145 $82.83 $378,380
      Fees for Recreational Lessons 158 $200.12 $914,138
   TV/Video/Sound Equipment 124 $1,354.84 $6,188,921
      Community Antenna or Cable Television 121 $724.03 $3,307,388
      Color Televisions 133 $168.23 $768,497
      VCRs, Video Cameras, and DVD Players 131 $52.40 $239,371
      Video Cassettes and DVDs 124 $64.44 $294,347
      Video Game Hardware and Software 130 $46.50 $212,418
      Satellite Dishes 126 $2.77 $12,645
      Rental of Video Cassettes and DVDs 126 $77.73 $355,085

      Sound Equipment3 126 $211.32 $965,324

      Rental and Repair of TV/Sound Equipment 124 $7.41 $33,846
   Pets 142 $590.50 $2,697,423
   Toys and Games 130 $255.33 $1,166,357

   Recreational Vehicles and Fees4 130 $531.42 $2,427,537

   Sports/Recreation/Exercise Equipment5 102 $230.00 $1,050,619

   Photo Equipment and Supplies6 135 $191.37 $874,194

   Reading7 133 $291.13 $1,329,883

Food 123 $10,147.86 $46,355,405
   Food at Home 121 $5,929.60 $27,086,424
      Bakery and Cereal Products 121 $877.70 $4,009,311
      Meat, Poultry, Fish, and Eggs 118 $1,529.96 $6,988,841
      Dairy Products 121 $649.00 $2,964,617
      Fruit and Vegetables 122 $1,045.12 $4,774,104

      Snacks and Other Food at Home8 121 $1,827.84 $8,349,551

   Food Away from Home 126 $4,218.25 $19,268,981

Alcoholic Beverages 127 $729.02 $3,330,143
Nonalcoholic Beverages at Home 119 $502.80 $2,296,774
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Place: 1779267 Wauconda Village, IL    

Spending Average
Potential Amount

Index Spent Total

Financial
   Investments 155 $7,239.59 $33,070,465
   Vehicle Loans 120 $7,120.81 $32,527,862

Health
   Nonprescription Drugs 117 $133.49 $609,769
   Prescription Drugs 109 $621.81 $2,840,429
   Eyeglasses and Contact Lenses 131 $112.41 $513,502

Home

   Mortgage Payment and Basics9 150 $12,255.22 $55,981,847

   Maintenance and Remodeling Services 150 $2,668.32 $12,188,872

   Maintenance and Remodeling Materials10 144 $525.61 $2,400,993

   Utilities, Fuel, and Public Services 122 $5,164.18 $23,589,954
Household Furnishings and Equipment

   Household Textiles11 136 $180.89 $826,327

   Furniture 136 $841.71 $3,844,935
   Floor Coverings 154 $129.97 $593,703

   Major Appliances12 131 $372.21 $1,700,274

   Housewares13 107 $109.68 $501,037

   Small Appliances 127 $47.33 $216,217
   Luggage 145 $14.87 $67,907
   Telephones and Accessories 53 $29.63 $135,361
Household Operations
   Child Care 144 $596.34 $2,724,100

   Lawn and Garden14 128 $556.82 $2,543,573

   Moving/Storage/Freight Express 122 $63.55 $290,317

Housekeeping Supplies15 125 $940.64 $4,296,856

Insurance
   Owners and Renters Insurance 131 $577.80 $2,639,397
   Vehicle Insurance 125 $1,716.30 $7,840,062
   Life/Other Insurance 132 $852.70 $3,895,137
   Health Insurance 118 $2,119.99 $9,684,109

Personal Care Products16 123 $554.99 $2,535,178

School Books and Supplies17 117 $137.40 $627,628

Smoking Products 110 $544.73 $2,488,313

Transportation

   Vehicle Purchases (Net Outlay)18 121 $7,107.76 $32,468,230

   Gasoline and Motor Oil 120 $2,223.45 $10,156,730
   Vehicle Maintenance and Repairs 126 $1,353.55 $6,183,005

Travel
   Airline Fares 139 $547.97 $2,503,138
   Lodging on Trips 140 $555.53 $2,537,642
   Auto/Truck/Van Rental on Trips 147 $66.53 $303,930
   Food and Drink on Trips 135 $616.68 $2,817,001

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a national average of 100. Detail may not 
sum to totals due to rounding.

Source: Expenditure data are derived from the 2001, 2002 and 2003 Consumer Expenditure Surveys, Bureau of Labor Statistics. ESRI forecasts for 2006 and 2011.
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